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FOR IMMEDIATE RELEASE

HILTON MYRTLE BEACH RESORT OFFERS ONE BEACHIN' TIME DURING
CRUISIN" THE COAST SPRING BIKE WEEK

MYRTLE BEACH, SC. — (May, 2005) — The Hilton Myrtle Beach Resort at Kingston Plantation
announces the perfect antidote after aday on the open road—a specia package for Harley Davidson
enthusiasts planning to ride into Myrtle Beach for the Cruisin’ The Coast Spring Bike Week, May 13-22.

The Hoggin' at the Hilton package includes accommodations at the oceanfront Hilton, complimentary
breakfasts for two, an oceanfront barbeque cookout, two commemorative T-shirts and 10 percent discount
VIP card for afood and beverages. The package requires a minimum of two nights stay, and spring rates
start at $155 per night. Packages for the fall bike week are available from Oct. 4 to 9, and start at $119 per
night.

“We want our Harley Davidson guests to enjoy more than just a great ride in Myrtle Beach,” says Eugene
Silvestri, genera manager. “We have developed this package for Harley participants with spectacular
oceanfront accommodations and amenities for both the spring and fall rallies.” For more information or

reservations for the Hoggin' at the Hilton, cal 800-876-0010 or visit www.hiltonmyrtlebeach.com.

Located in the heart of the famed Grand Strand in Myrtle Beach, the newly refurbished Hilton Myrtle
Beach Resort is part of Kingston Plantation, one of the largest and most comprehensive oceanfront resorts
on the East Coast. Guests of the 385-room oceanfront Hilton enjoy access to extensive recreational
facilities, including a 50,000-square-foot Sport & Health Club with indoor and outdoor pools, nine lighted
tennis courts, a pro shop and state-of -the-art fitness equipment, and a 72-par Rees Jones-designed
Arcadian Shores Golf Course Popular with familiesis Splash!, an oceanfront waterpark and lazy river, as

well asa host of seasona activities for adults and children.
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About Hilton Hotels & Resorts

Hilton Hotels & Resortsis the flagship brand of the Hilton Family of Hotels. During the brand’s legacy, this upscale, full-service
collection of hotels and resorts has grown to include some of the world’s most renowned places to stay. Team members at Hilton
Hotels & Resorts pride themselves on a passion for delivering a satisfying experience to the most discriminating of travelers and
reflect commitment and support to the local culture and community in which they reside. For more information, please visit our
website at www.hilton.com.



